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Strong results that confirm the right strategy

RevPAR

•

•

F&B

Asset-light

Talent
& Culture

•

•
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Solid RevPar growth…

Driven by average 
price
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…across business lines
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Solid growth trend 
over the last 4 years
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Stable performance in all countries

EE region



Guest Structure
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Revenue split



Financial PERFORMANCE
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Secured and strong cash position

FINANCING

CASH 
GENERATION
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1.

Ibis Vilnius - Lithuania
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PORTFOLIO - Our wining strategy

Network
development

Product
improvement

Portfolio
restructuring

New Business 
Lines

›

›

›
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Development acceleration

New in Orbis Group 
in 1H2018:
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44 

6,000+

Pipeline

First agreement signed 
for the new brand – adagio 

127 

20,900 
+
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Constant upgrade of hotels

Acceleration of the capex investment in 
own properties 



Capital expenditure in line with the strategy

•

•

•

•

•

•

•

DEVELOPMENT
/RENOVATIONS
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Asset Management

Further growth 

through: own 

development projects 

and M&A activities
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Ongoing cultural change

Best Employer 

in Poland

1 year since Heartist

journey started: Lower down 

employees 

turnover rate 

in our key markets  
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Looking ahead in 2018

•

•

•

•

•

•

Pipeline

Talent
& Culture

Top Line

•

•

•

•

•

•
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Q&A session



The Orbis Group Today

25



Orbis Group Hotels by Country and by Brand
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List of Hotels with their ownership structure and rooms number 
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List of Hotels with their ownership structure and rooms number 



Contact


