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2015 has been a year marked by a significant change 

that confirmed the success of the Group’s strategy. 
 

 

 

„The transformation into an international Group, which took place with the acquisition 

of AccorHotels’ operations in Eastern Europe in January 2015, has oriented us towards 

further growth in new markets. At the same time, the Group re-confirmed its strategic 

plan based on balance sheet optimization, operational excellence as well as real 

commitment to CSR priorities. I want sustainable growth to be our foundations for 

building the best-performing and valued hospitality Group in Eastern Europe.” – said 

Gilles Clavie, President and CEO of Orbis S.A.  

 

 

 

 

Financial and operating results 

 

Solid financial results were confirmed by +8.3% increase of net sales up to PLN 1 263 

million and EBITDAR growth of +11.2% (up to PLN 431 million) as compared to 2014 pro 

forma results. Operating EBITDA amounted to PLN 329 million and outrun the forecasts 

(the range of PLN 310-320 million). Orbis margins improved as well, reflecting a healthy 

level of growth in the past year (EBITDAR margin increased by 0.9 p.p. up to 34.2%, while 

the operating EBTIDA margin reached 26.1%, an increase by 1.3 p.p. as compared to 2014 

pro forma results).  The Company delivered very satisfactory results at the operational 

level as well, as manifested by +10.6% RevPAR (Revenue per Available Room) increase up 

to PLN 150.8 for the whole Group. This high result was achieved thanks to +1.5% growth of 

the Average Room Rate (ARR), as well as through increase in occupancy (by 5.7 p.p. up to 

69.7%) and was visible in all the countries of the region.  

 



 

 

 

Portfolio Development & Asset Management 

2015 has been definitely marked by solid growth of operations. Orbis has focused on 

the dynamic expansion of its hotel network and optimization of the capital employed. 

 

In terms of expansion, undoubtedly the most significant event of this period was the 

acquisition and integration of AccorHotels operations in Eastern Europe in January 2015. 

This transaction has resulted in adding 38 operating hotels to the Orbis Group portfolio and 

expanded its operations into six new countries: Bulgaria, Czech Republic, Macedonia, 

Romania, Slovakia and Hungary. 

 

In line with its strategy, Orbis continued expanding our hotel network through franchise 

and management contracts to increase the client offer and brand recognition. There were 

15 new contracts signed during the year and 3 new hotels joined the Group. 

Apart from expansion based on franchise and management agreements, the company has 

been continuing its own development projects, i.e. Mercure Kraków Centrum and ibis 

Gdańsk. Both will be opened in the second half of 2016. Third investment project, ibis 

Styles Szczecin, is in the phase of handling administrative permits. As a result, in 2016 a 

total of 10 hotels with 1100 guest rooms will be added to the Group portfolio and, all in 

all, no less than 31 hotels will have joined the network within 30 months. 

 

In 2015 the total capex equaled PLN 122.4 million, out of which PLN 58.3 million was 

allocated for investment expenditure, including own new development projects. 

Expanding hotel and streamlining assets structure, also in terms of type of ownership, gave 

rise to the need to secure appropriate sources of financing. With reference to optimizing 

financial capabilities Orbis has successfully completed the PLN 300 million corporate bond 

offering that enabled the Company to repay a part of PLN 480 million loan for the purchase 

of AccorHotels’ entities in Eastern Europe and to diversify its long term debt. 

 

Opportunity window for further growth and transformation 

“We must look upon the present as a platform from which we can continue to progress and 

transform our business. We still have ambitious goals to achieve. In 2016 we will continue 

expanding our hotel chain in the region, accelerate optimizing both assets’ portfolio and 

financing capabilities, as well as sustain Orbis’ constant focus on critical areas to become 

one hundred per cent customer centric organization.“ – summarized Gilles Clavie 

 

 

 



 

 

Financial and operating results 

 

Orbis Hotel Group 2015 

2014 

2015/2014  
Pro forma Reported Pro forma 

Operating         

Occupancy rate % 69,7% 61,5% 64,0% 5,7 p.p. 

Avarage Room Rate without VAT in EUR 51,7 49,3 50,9 1,5% 

Revenue per Available Room in EUR 36,0 30,3 32,6 10,6% 

Financial m EUR         

Revenue 302 169 278 8,3% 

EBITDAR 103 51 93 11,2% 

EBITDA operating 79 50 69 14,2% 

Income before tax 51 27 36 42,1% 
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The Orbis Hotel Group is the largest network of hotels in Poland and in Eastern Europe. Orbis comprises more than 100 hotels and is the sole licensor 
of all AccorHotels brands in 16 countries including Bosnia and Herzegovina, Bulgaria, Croatia, Czech Republic, Estonia, Hungary, Latvia, Lithuania, 
Macedonia, Moldova, Montenegro, Poland, Romania, Serbia, Slovakia and Slovenia. It offers a total of almost 19,000 rooms. The hotels operate under 
the brand names Sofitel, Pullman, MGallery, Novotel, Mercure, ibis, ibis Styles and ibis budget. These brands, recognized throughout the world, 
provide a quality of service to various standards, ranging from luxury 5-star to budget 1-star hotels. 
 
 
AccorHotels is a Group united by a shared passion for hospitality and driven by a shared promise to make everyone Feel Welcome. Over 180,000 
women and men in 3,800 AccorHotels establishments look after thousands of guests every day in 92 countries. AccorHotels is the world’s leading hotel 
operator and offers its customers, partners and employees:  
- its dual expertise as a hotel operator and franchisor (HotelServices) and a hotel owner and investor (HotelInvest);  
- a large portfolio of internationally renowned brands covering the full spectrum, with luxury (Sofitel, Pullman, MGallery, Grand Mercure, The Sebel), 
midscale (Novotel, Suite Novotel, Mercure, Mama Shelter, Adagio) economy (ibis, ibis Styles, ibis budget, adagio access and hotelF1) establishments;  
- a powerful marketplace and loyalty program Le Club AccorHotels  
- almost half a century of commitment to corporate citizenship and solidarity with the PLANET 21 program.  
Accor SA shares are listed on the Euronext Paris exchange (ISIN code: FR0000120404) and traded in the USA on the OTC marketplace (Code: ACRFY)  

Orbis’ strategic partner is  

Follow news on Accor: Book a hotel: 
 www.twitter.com/accorhotelsgroup | www.accorhotels-group.com www.accorhotels.com 
 

 


